Chapter 5 

Writing information, not documents

1. The author suggests dividing longer content in one or more of the ways shown below.  Complete the chart, applying these ideas to your website.

What is one ‘big idea’ on your website that needs to be broken up? ________________________

Now, imagine how you might divide your big idea in the five ways presented in chapter 5.   Evaluate each one to decide if it would be useful for the user.  You may find that several types of divisions could work.

	Suggested divisions
	What are – or could be – 
the sub-divisions?
	Is this a good way to divide content for your user?  Why or why not?

	Time or Sequence

(p. 73)
	
	

	Task

(p.74 )
	
	

	People

(p. 75-77)
	
	

	Type of Info

(p. 77-78)
	
	

	Questions people ask

(p. 79)
	
	


1. Does your website include any pages that look like the example on p.82?  If so, how might it be changed to look more like the example on p.83?

2. What do you think about the author’s advice about the length of a web page?  Do you agree?  How far is OK to have your user scroll down?   (see top of p.84)

3. The author gives advice about when a PDF is – and is not – appropriate.  Complete the chart below with any ideas you can think of or remember from what you read.

	A PDF document

	( .…might be appropriate if:
	(  …might NOT be appropriate if:

	
	


4. Are there any PDF documents on your website?  If so, think about one or two examples.  Are they appropriate, or could the information be presented in a better way for the user?  If PDF isn’t so appropriate – or at least not for some of the personas visiting your website – how else could the information be presented?

Chapter 6

Focusing on your essential message

5. The author suggests six guidelines for focusing on your essential message.  Look at your classmate’s website and complete the chart.  Then share your ideas with the classmate.

	Guideline
	How well does this website do this?
	How might this be done better?  
Give a specific suggestion if you can.

	Give people only what they need.

(p. 94-97)
	
	

	Cut! Cut! Cut!

(pp. 98-102)
	
	

	Start with key point / Inverted pyramid

(pp. 102-106)
	
	

	Break down wall of words

(p. 107-109)
	
	

	Layer for different needs  and users

(pp. 114-118)
	
	


